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THE SOLUTION BUILT
FOR YOUR CRM PROCESS

Leverage your CRM process with a complete solution suite to
nurture your leads and nourish your customer relationship.

@ Data Analytics & Collection @ Marketing Automation
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STATE THE FACTS

As 2023, ADTIMA HAS 73.4M MONTHLY ACTIVE USERS
~90% OF VIETNAM Internet users

Every day, numerous campaigns are launched by
different brands to increase brand awareness, promote products to consumers, and

foster customer loyalty on Zalo.

HOWEVER,

THE MORE CAMPAIGN DELIVERED
THE MORE COMPLEX DATA COLLECTED

marketers are facing increasingly difficulty

H1 7THe #3

FRAGMENTED HIGH

CUSTOMER DATA MARKETING
COSTS

#H2

THE ABSENCE
OF
PERSONALIZED
APPROACHES
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EMBRACE CHALLENGES &
HARNESS THE POWER OF TECHNOLOGY

How other brands around the world are dealing with these challenges?

HERE ARE TOP 5 TECHNOLOGIES THAT THEY ARE USING TO DRIVE
IMPROVEMENTS IN MARKETING

#1 DATA ANALYTICS & COLLECTION
#2 MARKETING AUTOMATION




HOW ADTIMA BOX CAN HELP?

CAMPAIGN 1

LABEL 1:
DEMOGRAPHIC
Female

Age - 28 years old
Living in HCMC

The more campaigns brand deploys on Zalo,
the more insights they can gain into

the interests and needs of their consumers.

"

CAMPAIGN N+++

Label 1

Label 2 Female - 28 years old
‘ Living in HCMC
Married and have a kid Label 3

Interest: Cooking, Vegan...
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LABEL 2:
MARIAGE
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CAMPAIGN 2

Female

Age - 28 years old
Living in HCMC
Married and have a kid



1 2
This helps Brand to Personalized Approach:
v Increase the ability to send right message

' dat v' Optimize cost with automation marketing
CUSLOMEL. CALa. v' Enhance customer experience

ADTIMA BOX is a basement for brand to collect, and
have a comprehensive long-term view of

Data output

. L C : The latest data of followers updated from various €at
mpaign 2 I bk ampaign n+ - User profile by labels

B o v * ST ,._;rofi.e - N+ User profile THE ENABLER FOR - User interaction

- Userinteraction - Userinteraction - Loyalty levels / Loyalty points

CRM SOLUTIONS

> Brand can export data to activate for the next campaign on Zalo




THE ENABLER FOR
CRM SOLUTIONS ON ZALO

@ adfimobox  osnwe  sa s o - -

et (%) . P %,.m
CEEE - - 02. ZALO PERSONALIZED

01. PROFILE MANAGE = s S &
’. ’ ‘ KHACH HANG QUA ZALO l.“;!~ | MESSAGI NG
A place for Brand to manage and enhance
P . . 8 (O] a A channel to communicate with
(via campaigns or upload data) user : , .
; . ok 0 ok labeled users via personalized or micro
profile labels/tags with ease remn .
+50 DIEM segmentation messages
ST o
ﬂi iﬂ. :::z‘mnqmums.mm
[ e
¥ o
03. LOYALTY ACTIVITY 04. CONTENT HUB

A system of structured rewards to
increase customer loyalty from
online/offline activities to accumulative
points and redemption awards

A curated collection of Brand’s
content on a specific topic or
subject, in which user can
proactively seek for information
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ADTIMA BOX — CUSTOMER CARE FUNCTION

01. PROFILE MANAGE by TAG

& adtimabox

The feature helps Brand to classify and manage customer groups by labels, improving customer service experience. It allows for a better

= & adtimabox

DOANH NGHIER

2\ Khéch hang

Bo Leads

h Téchic
ZAL0

Quan Iy Zalo OA
CE Quéniy Mini-app
TIN NHAN

< Broadcasts
ARTICLE

B Baiviet

32 Danh muc bai viét
LOYALTY

@5 Quinly Chién Dich
[ Quiniy pigm
Lich s tich diém

B auinyau:

Ad(irr;a - Tech Team
Customers

15 trong 6 5 myc
Name

Nguyén Nhat Minh
Voi may mén

Bang Hoang Nguyén
Lé ThiTu

Nguyén Van A

Phone

0899612345

09080456891

0869600013

0989634321

0326541236

organization and management of customer data for efficient personalized approaches.

Email

minhnhat@vng.comvn

voi@gmail.com

nguyen@gmailcom

letut23@gmail.com

nguyenvana@gmail.com

Gender

Other

Nam

Dob

Invalid Date
Invalid Date
Invalid Date
07/04/1990

24/06/1983
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¢ administrator r )

Tags Active +  Updated & Options
Khsch hang than thist 07/04/2023 11:18:24 s
07/04/2023 11:17:56 7
@ 07/04/2023 11:17:30 7
07/04/2023 10:23:25 s
07/04/2023 10:23:49 7

Personal Information:
Name

City/ Province/ District
Gender
DOB
Child DOB

4
Source: User proactively "*7¥
sharing (fill form/survey)

» Unified profile & ZID:
- Zalo Follower ID
- Mini-App user ID
- Onboardingvia campaign

» Source: Autorecord once
user follow OA

* Behavioral Data

- Loyalty accumulative points
- Rewards

- Preferred content

« Transaction data:
. - Productusage

| - Volume buying

- Frequency

» Source: Discuss Further

LN

+ Otherdata sources need
to align between teams...




ADTIMA BOX — CUSTOMER CARE MODULE & adtimabox

02. ZALO PERSONALIZED MESSAGES

= @ odimal At Tech Tearm bmisraior 5l aa—

. :

P - B p—— e e A feature for Brand to send multimedia messages to followers of the official
v account (OA), connect with the audience effortlessly and keep them engaged
with the latest updates and promotions

E < Edit Broadcast

B Théng bdo thay d6i théng tin

M&u tin théng bao

3. Create and schedule

.
|-
Q‘ﬁ . the messages or articles
[ ]
Y -
1. Understand
Théng béo cap nhat diéu khoan dich vu use r/ fo"ower
Vui 16ng &n véo tin nay dé xem chi tiét
. 2. Define receivers group by
< Edit Broadcast labels
Tin tdc néi bdt trong thdng
General Content Recipients Schedule .
5. Reporting
This broadcast will be sent at v Message Performance
Date Time E
2023-04-30 11:00:00 :
Recurring ‘ (8] '
(O] =4
Frequency
Monthly 4. Send personalized
/. ‘ - message

:
!
:
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ADTIMA BOX — CUSTOMER CARE MODULE

03. LOYALTY HUB

& adtimabox

The hub with various digital activities for followers to engage with brand & get more rewards via accumulative points

USER REGISTRATRION

INTERACTIVE ACTIVITIES

ACCUMULATIVE POINTS

User fill-in the form
and follow OA

Haly hoan 1t didn thém thong tin
dé tham gla chuang trinh

(*) Thong tin bt bude

Email *

Xin chao [Mr Vui] (7R
&)

nguyenvana@gmail.com

Dja chi* NG
’

' '

Tinh/Thanh phé * iu GIAI PHAP CHAM SOC
Y KHACH HANG QUA ZALO ! \
Quén/Huyén * ! l 2 l l '
[t
Tin tic Thé1é DGi qua Qua ctia ban

Viéin d@ quan thm *
Tré nhe can thap col KHAM PHA KHO QUA

Dinh duting cho ngudl 50+

(] Dinh duding cho nguéi dal théo du GIOI THIEU BAN: -
+ 50 DIEM
Haly sioh otla oon * (VO MT NGUSI BAN MOT THANH CONG)

61 4 doc, hi6u vh dong y voi Diel
Dung 2. Thong Bio Ve Quyen oot TIN MOI NHAT Tatca »
Bdo Vé Cookie: 2. Tol dong y nhan
y cée thong tin khuydin m
Khdo sdt, i van mién phi tis cde n
qQua dign thoal, tin nhan SMS, ema
1dng tryc tuydn khac,(*)

Vi sao tra sira dat nhung
ngudi mua khdng x6t tien

Tol dbng y vl cde Th 16 cla Chu . .
8 diéu khong nén lam sau moi

bira an

25 nadm géan b6 cong dong va
(8% trdi ngot clia Nestle Viét Nam

[ 8] 53] &

Trang chis Tin tirc i qua Ca nhan

MINIGAME

Draw lucky spin or box
Play interactive game
Send e-gifting on special
occasion

< click to explore more >

PHOTO CONTEST

- Upload the pictures

QUIZ / SURVEY

o000

UTC PROGRAM

- User to buy products & scan
the QR code on the pack to
get rewards

SCANNING BILL

- User to buy products and
upload the bill.

- Al application to detect unique
signals on
product bill to validate

REFERRAL PRGRAM

Encourage existing members to
recommend brand to their friends or
family

Invite more
friends
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After each activities, user can earn more
points that can be redeemed into
vouchers, merchandise...


https://adtima.vn/hub/games

ADTIMA BOX — CUSTOMER CARE MODULE

A feature that allows Brand to create and manage a central
hub of content for their customers to engage. It houses the
articles, videos, infographics, and other forms of content
that let users take a deep dive into a specific area in which

the brand is an authority or expert.

For Brands:

* Manage content and articles.
e Search and filter posts.

*  Export article statistics.

* Search and filter content by keyword.

For Users, when they access Personalized Content Hub:
* Actively search for authentic brand information.

* Search and filter information according to their needs.

04. CONTENT HUB

Xin chao [ Mr Vui ]

s¢  GIAI PHAP CHAM SOC ;
KHACH HANG QUA ZALO )‘&

1] (7
&)

Tin tic Thélé Déi qua Qua ctia ban
KHAM PHA KHO QUA
GIGI THIEU Bé;'::
+ 50 DIEM
(VO MO NGUD! BAN MOI THANH CONG.
°
TIN MG1I NHAT Tatca »

ém Vi sao tra sira dat nhung
ie"ﬁv»- ] ngudi mua khéng xét tien

v 8 diéu khong nén lam sau méi
bira an
2

25 nam gan bé cong dong va
trai ngot ctia Nestle Viét Nam

] i} a

Trang chi Tin tirc Doi qua Ca nhan

Xin chao [ Mr Vui ] .
&,

) 4]’&!" Vi sao tra sira dat nhung
0“- /] ngudi mua khang xét tién
e

i 3 Y 8 diéu khong nén lam sau moi
bira an
3

25 nam gan b6 cong dong va
tréi ngot ctia Nestle Viét Nam

Vi sao tra sira dat nhung
ngudi mua khang xét tien

8 diéu khéng nén lam sau méi
bira an

@ = & a

Trang chi Tin tie Poi qua Ca nhan
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Xin chao [ Mr Vui ] ‘
&

< Quay lai tin tic

MMA
Ll

Adtima ém tron 5 giai thudng cho 5 dé
clr tai MMA Smarties Vietnam 2021

Tan dung hé sinh thai da nén tang cta Zalo, khéng
ngumg g dung cdng nghé méi nhat dya trén sy
thau hiéu hanh vi va nhu cau ngudi dung la nhimg
yéu 6 gitp céc chién dich do Adtima thuc hién gat
héi dugc nhiéu két qua vugt ngoai mong doi

Chinh nhitng né luc khéng ngirng nghi nay da gidp
Adtima dugc vinh danh véi 5 gidi dong & 5 hang muc
khac nhau tai MMA Smarties Vietnam 2021.

ZaloPay - Tét 2021 - Strc manh khi trao quyén cho
ngudi dung

Trong bai canh dai dich, cac dich vu thanh todn khong
cham, vi dién t&r nd rd va tang murc do canh tranh trén
thi trudng. Dai vai chién dich nay, muc tiéu quan trong
nhét cla Zalopay la thu hat nguai dung str dung (g
dung thanh toan di ddng cua thuong hiéu. Va Tét
Nguyén Dén la thai diém chién luge dé dat duge muc
tiéu nay khi day la giai doan khach hang chi tiéu nhiéu
nhat nam.

Sy thau hiéu insight cta phong tuc [i xi ndm mai, giai
phdap gamification va hé thong da nén tang cla
ZaloPay da gitip chuyén céc hoat dong gan két tinh
than trong dip nam méi tur offline sang online. Tir do,
1am néi bat sy thuan lgi, déng bd cua hé sinh thai
Zalo, tha hat nguoi dung str dung dich vu thanh toan
di dong ctia thuong hiéu. Chién dich gém ba giai doan
chinh: gidi thiéu, tuong tac va lan toa.



USER JOURNEY | OVERALL % adtimabox

ACTIVATION & LOYALTY

Capturing interaction and give users personalized motivation
toward actions for continuous engagement and retention

ACQUISITION

Provide a seamless onboarding experience
on Zalo for different segmentations

!

Trigger user fill-in the form

() Téi dng ¥ véi céc Thé 1 cia Chuong trinh

T

Re-approach existing users via media for next campaigns

(*) Ad-hoc campaign

:7:\e {3\ [») Record user interaction: behavioral /interests / interaction

& follow OA (for the 1°t time)
| - Get sample/
By hotn (At aiEn them thang tin [ value exchange(*)
Sampling & Digital media 76 tham gt chuens winh
(empower by Adtima Audience BACK-END
Manager — : :
ger) [ nouenvansomai com DATA PROFILING R Receive aut;r;l:tlc message 1.Accumulate points
ki A NEW FOLLOWER o 7AL |\le )A IN
S o SSAGING 2.Redeem rewards
Direct & search traffic . . )
. QuensHuyen * ) - Participate 3.Feeding suitable content
. . LOYALTY PROGRAM )
- Frsnare - 4.Suggest appropriate the
next activit
. . ) NEW Ve 4B quan tam + Y
Promotion campaign (Scan bill/ USER © 1o nhe can thip coi . .
Scan QR code on pack) @ Dinh duting cho ngud S0+ > Update informative content on 5.0ffer more personalized
O Dk g he nowst 81 theo duma CONTENT HUB voucher
Ngay sinh cia con * ° Loyalty
- - - e ZaloID (points,
i T * Follower ID rewards,...)
Other sources e “e « MiniApp user ID « Sync CRM > Register & follow-up Upcoming
(Offline store, workshop...) e T e * Labels segment data campaign(*)
t@ng truc tuyén khac (*)

Front-end: Campaign based landing page Front-end: Branded OA Front-end: Branded Mini App

Back-end: Adtima Box — A dashboard available for an Official Account
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USE CASES

=" =
=

PR Adtima Box can be leveraged as an
. § enabler for diverse solutions on Zalo,

Gt bill thanh céng

Hoan tat thong tin

from automated personalized messages to loyalty program (accumulate points
via various engagements), cross digital campaigns.

D6i Voucher 50.000

ABInBev

User register --> personalized
communication + accumulate points -->

Media -> Collect lead -> Automated
personalized message based on lead data

UTC campaign --> collect data --> Engage
further with users --> acquire more data -->
personalized message + create a strong
foundation for up coming campaigns

redeem the point accordingly



CASE STUDY

Similac

Context:
Similac acquired data and on
boarded users via Zalo media
solutions

priT—r
<

o

USER PROFILING

ON ADTIMA BOX

Livning
in HCMC
Female

P
z Week 23
ing

adtimabox

Then, they can seen automated personalized message to Pregnant

15116

¢ Nubi dudng tai tri nhi @

Thai diém 1y tung dé xét nghiém dai thio
duting thai ky

Message for Pregnant Mom

Labels:

. Week 23

. Live in South VN

. Objective: informative
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Moms based on the given data
(Expected Delivery Date | Location)

Il

Réit nhiu tGi qué xinh d3 dugc gif téng, Me da
nhin duge chua?

Phin g teh inh dung ¢ ¢

TICH DIEM - 561 QUA

=) o § B

Message for Pregnant Mom

Labels:

. Week 28

. Live in North VN

. Objective: Sale Trigger

‘;‘ ﬁ!

il 4G -

4Bng tai tri nhi @

c

o o

"8i m3t" ndo giip me ddi dao sa sau sinh?

1 ngdy ddn bé i,

6 déu hiéu sdp sinh d& nhan biét dé don bé
chao adi

f=E) SR

Message for Pregnant Mom

Labels:

. Week 30+

. Live in South VN

. Objective: informative



CASE STUDY

Context:

Milo acquired data and
on boarded users via
UTC PROGRAM

User buy Milo Product & scan QR
code under the cap to collect
points to redeem Milo Incentives.

» Click to explore more

ACCUMULATE POINT.

via various activities

Buy product &
scan QR code
5

-
-

IR HE pycTHETHAO,

NANG CAO DIEM SO

ut

MA TicH 1M cUA BAN LA
Jumping Jack

AJINHIH200247
band

USER PROFILING
ON ADTIMA BOX

il

Current Points: 100+
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(2]

CUA HANG MILO

%0 mo

REDEEM INCENTIVE [

equivalent points

HOT QUA NGAY KHONG CAN NHIN GIA.
' cHi CAN NHIN DIfM

Teenager

FOLLOW-UP MESSAGE

\ < within campaign calls to continue playing based
" | Chuygntrd tha ga m on current points
Thé a9 i 10k
.000 VNGO J

D HiNGLOAT “PHAO” XN
DANG DU TUNGRA TAL

TOAN “PHAO” XIN TIEP SUC MUA THI STTU O
DAN DO CH, CHOP NGAY KEO LO:

Q v


https://adtima.vn/case-study/nestle-x-adtima-ket-noi-khach-hang-tuoi-teen-bang-cong-nghe-article150

CASE STUDY

ABInBev

Context:

ABInBev acquired data and
on boarded retailers (POCs)
via King Club ZALO OA

» Click to explore more

& adtimabox

POCs login by
mobile number and
default password

ABInBev

USER PROFILING
ON ADTIMA BOX

REDEEM INCENTIVE
with equivalent points

ABInBev

NHAP CAC THONG TIN SAU

DANG NHAP

500 DIEM

History points

QUAY LAIOA

ABInBev

LICH SU TiCH LOY
DIEM CUA BAN

u Hurirg din st dung voucher

“ Danh s4ch nha hang 20 dyng
I

61 quia (danh eho cir hang)
[ '

Current Points: 500+

M 05 thing Becklce 24lon 45
M o5 thing Becklce24lon _

Welcome message R semserienin g0

[CO CHE TICH BIEM
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https://adtima.vn/case-study/ab-inbev-x-zalo-giai-phap-giao-tiep-mot-cham-voi-nha-ban-le-article142
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IT’S YOUR TURN
TO JOIN THE RANK
OF SUCCESSFUL CASE

User Profile
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