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THE SOLUTION BUILT
FOR YOUR CRM PROCESS

Leverage your CRM process with a complete solution suite to 

nurture your leads and nourish your customer relationship.

Data Analytics & Collection Marketing Automation
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STATE THE FACTS

As 2023, ADTIMA HAS 73.4M MONTHLY ACTIVE USERS

~ 90% OF VIETNAM Internet users 

Every day, numerous campaigns are launched by

different brands to increase brand awareness, promote products to consumers, and 

foster customer loyalty on Zalo.

HOWEVER,

THE 
FRAGMENTED

CUSTOMER DATA 

THE ABSENCE
OF

PERSONALIZED 
APPROACHES

HIGH 
MARKETING 

COSTS

#1

#2

#3

THE MORE CAMPAIGN DELIVERED
THE MORE COMPLEX DATA COLLECTED

marketers are facing increasingly difficulty
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HERE ARE TOP 5 TECHNOLOGIES THAT THEY ARE USING TO DRIVE 

IMPROVEMENTS IN MARKETING

How other brands around the world are dealing with these challenges?

#1 DATA ANALYTICS & COLLECTION
#2 MARKETING AUTOMATION
#3 LOCATION DATA
#4 CHATBOTS
#5 DIGITAL OUT-OF-HOME 

EMBRACE CHALLENGES &
HARNESS THE POWER OF TECHNOLOGY
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HOW ADTIMA BOX CAN HELP?

CAMPAIGN 1

The more campaigns brand deploys on Zalo,

the more insights they can gain into

the interests and needs of their consumers.

LABEL 1:
DEMOGRAPHIC

LABEL 2:
MARIAGE

CAMPAIGN 2

CAMPAIGN N+++

Label 1

Label 2

Female
Age - 28 years old
Living in HCMC

Female
Age - 28 years old
Living in HCMC
Married and have a kid

Female - 28 years old
Living in HCMC
Married and have a kid
Interest: Cooking, Vegan…

Label 3



THE ENABLER FOR
CRM SOLUTIONS

Campaign 1
- User profile
- User interaction 

Data input from campaigns 

Campaign 2
- User profile
- User interaction 

Campaign n+
- N+ User profile
- User interaction 

The latest data of followers updated from various campaigns
- User profile by labels 
- User interaction 
- Loyalty levels / Loyalty points

➢ Brand can export data to activate for the next campaign on Zalo

Data output

1
ADTIMA BOX is a basement for brand to collect, and 

have a comprehensive long-term view of 
customer data.

2
This helps Brand to Personalized Approach:
✓ Increase the ability to send right message
✓ Optimize cost with automation marketing
✓ Enhance customer experience



THE ENABLER FOR
CRM SOLUTIONS ON ZALO

01. PROFILE MANAGE

A place for Brand to manage and enhance 

(via campaigns or upload data) user 

profile labels/tags with ease

04. CONTENT HUB

A curated collection of Brand’s 

content on a specific topic or

subject, in which user can 

proactively seek for information

02. ZALO PERSONALIZED 

MESSAGING

A channel to communicate with 

labeled users via personalized or micro 

segmentation messages

03. LOYALTY ACTIVITY

A system of structured rewards to 

increase customer loyalty from 

online/offline activities to accumulative 

points and redemption awards
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ADTIMA BOX – CUSTOMER CARE FUNCTION

01. PROFILE MANAGE by TAG

The feature helps Brand to classify and manage customer groups by labels, improving customer service experience. It allows for a better 

organization and management of customer data for efficient personalized approaches.



ADTIMA BOX – CUSTOMER CARE MODULE

02. ZALO PERSONALIZED MESSAGES
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A feature for Brand to send multimedia messages to followers of the official

account (OA), connect with the audience effortlessly and keep them engaged

with the latest updates and promotions

1. Understand
user/ follower

2. Define receivers group by 
labels

3. Create and schedule
the messages or articles

4. Send personalized
message

5. Reporting
Message Performance



SCANNING BILL
- User to buy products and 

upload the bill. 
- AI application to detect unique 

signals on
product bill to validate 

ADTIMA BOX – CUSTOMER CARE MODULE

03. LOYALTY HUB
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The hub with various digital activities for followers to engage with brand & get more rewards via accumulative points

MINIGAME QUIZ / SURVEY
After each activities, user can earn more 

points that can be redeemed into 
vouchers, merchandise…

PHOTO CONTEST

USER REGISTRATRION INTERACTIVE ACTIVITIES ACCUMULATIVE POINTS

User fill-in the form 
and follow OA

- Draw lucky spin or box
- Play interactive game
- Send e-gifting on special 

occasion

REFERRAL PRGRAM
- Encourage existing members to 

recommend brand to their friends or 
family 

UTC PROGRAM
- User to buy products & scan 

the QR code on the pack to 
get rewards 

< click to explore more >

Share
link Invite more 

friends

- Upload the pictures

https://adtima.vn/hub/games


ADTIMA BOX – CUSTOMER CARE MODULE

04. CONTENT HUB
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A feature that allows Brand to create and manage a central

hub of content for their customers to engage. It houses the

articles, videos, infographics, and other forms of content

that let users take a deep dive into a specific area in which

the brand is an authority or expert.

For Brands:

• Manage content and articles.

• Search and filter posts.

• Export article statistics.

• Search and filter content by keyword.

For Users, when they access Personalized Content Hub:

• Actively search for authentic brand information.

• Search and filter information according to their needs.
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USER JOURNEY | OVERALL
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ACQUISITION ACTIVATION & LOYALTY

Trigger user fill-in the form
& follow OA (for the 1st time)

NEW
USER

BACK-END Record user interaction: behavioral /interests / interaction
Re-approach existing users via media for next campaigns

Direct & search traffic

Sampling & Digital media 
(empower by Adtima Audience 

Manager)

Promotion campaign (Scan bill/ 
Scan QR code on pack)

Other sources
(Offline store, workshop...)

Get sample/
value exchange(*)

Receive automatic message 
(ZNS)

ZALO MESSAGING

Register & follow-up Upcoming 
campaign(*)

Participate

LOYALTY PROGRAM

1.Accumulate points

2.Redeem rewards

3.Feeding suitable content 

4.Suggest appropriate the 
next activity

5.Offer more personalized 
voucher

Front-end: Branded OA Front-end: Branded Mini AppFront-end: Campaign based landing page

Back-end: Adtima Box – A dashboard available for an Official Account

Provide a seamless onboarding experience
on Zalo for different segmentations

Capturing interaction and give users personalized motivation
toward actions for continuous engagement and retention

Update informative content on

CONTENT HUBBasic

• Zalo ID 
• Follower ID
• MiniApp user ID
• Labels segment

Advanced

• Loyalty 
(points, 
rewards,…)

• Sync CRM 
data

BACK-END

DATA PROFILING
A NEW FOLLOWER

(*) Ad-hoc campaign



Media -> Collect lead -> Automated 

personalized message based on lead data

UTC campaign --> collect data --> Engage 

further with users --> acquire more data --> 

personalized message + create a strong 

foundation for up coming campaigns

User register --> personalized 

communication + accumulate points --> 

redeem the point accordingly

USE CASES

from automated personalized messages to loyalty program (accumulate points 
via various engagements), cross digital campaigns.

Adtima Box can be leveraged as an 
enabler for diverse solutions on Zalo, 
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CASE STUDY
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Leadform

Media

Message for Pregnant Mom

Labels:

• Week 23

• Live in South VN

• Objective: informative

Then, they can seen automated personalized message to Pregnant 
Moms based on the given data

(Expected Delivery Date | Location)

Message for Pregnant Mom

Labels:

• Week 28

• Live in North VN

• Objective: Sale Trigger

Message for Pregnant Mom

Labels:

• Week 30+

• Live in South VN

• Objective: informative

USER PROFILING
ON ADTIMA BOX

Female

Livning
in HCMC

Week 23

Context:
Similac acquired data and on 
boarded users via Zalo media 
solutions
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CASE STUDY
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Context:
Milo  acquired data and
on boarded users via
UTC PROGRAM

User buy Milo Product & scan QR 
code under the cap to collect 
points to redeem Milo Incentives. 

➢ Click to explore more

Fill-in Leadform

Buy product &
scan QR code ACCUMULATE POINTS

via various activities

USER PROFILING
ON ADTIMA BOX

Teenager

HCMC

Current Points: 100+

Age: 18 REDEEM INCENTIVE with 
equivalent points 

FOLLOW-UP MESSAGE
within campaign calls to continue playing based 
on current points

https://adtima.vn/case-study/nestle-x-adtima-ket-noi-khach-hang-tuoi-teen-bang-cong-nghe-article150
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CASE STUDY

Context:
ABInBev acquired data and
on boarded retailers (POCs)
via King Club ZALO OA

➢ Click to explore more

POCs login by
mobile number and

default password

Sub-menu

Welcome message

USER PROFILING
ON ADTIMA BOX

REDEEM INCENTIVE
with equivalent points 

Male

HCMC

Age: 35

Current Points: 500+

History points

https://adtima.vn/case-study/ab-inbev-x-zalo-giai-phap-giao-tiep-mot-cham-voi-nha-ban-le-article142
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IT’S YOUR TURN 
TO JOIN THE RANK
OF SUCCESSFUL CASE


